CITYSCAPE

alerie Jennings just
. wanted her boy-
fnend to eata little

chef” v ;
wholesome homemde
granola in their Lenexa
home to replace a national
cereal brand boyfriend Joe
Parrish often snacked on.

‘-lnleesthanaywrthe :
granola, now called Hippie
Chow, has gone froma *
lovmgysturetoarewl

pxoduct that w1ll be sold in
national gourmet specialty

'Whenyousetouttostart g

abusiness, you hope you

_wxllhavesucoess this,

" and mass-pmduoed foods.

Parrish not only snacked
on her granola but shared it
with co-workers. Soon they
were placing orders, along

- with fami vgngifljiexlds.

Jennings, 28, an MBA stu-
dent at Rockhurst Uni-

;Y JIM BARCUS | THE KANSAS CITY STAR

LomServwesmOveﬂand
fullumeasanmetman— ParkShetookalwsstrss—
mort-  ful 9-to-5job as an

“ager on commercial
gaaedefaultsmthMidland ational accountant the

and began devotmg more
} t:me to Hll;:e
Iped wnh a

busmees plan last fall, and

o .thisMayshemtmduwd
5  the granola product at the

' MarhetandPoo’sFabulous

Frozen Custard.
She runs the business out

- of her Lenexa home but
* makes the granola oncea

weekatalutchenonthe

that at least 75 percent of
Hippie Chow’s ingredients

- or production comesﬁom, |
Kansas.

 SEE HIPPE CHOW T3

B e O —



5‘HIPPIE cncw- Dean & DeLuca w111 sell it

FROM A12

]enhmgs launched awebsite at -
‘wwwhlppxechowgranola.com, a
Facebook page, a Twitter account
and a monthly e-newsletter. She

even hired a graphlc artist to do the ‘,

packaging. ]

*‘People at the Farmers Market look
atthepackagmgandtlnnkttls

- something I am buying at the store
and reselhng » she said. “It has given
us a level of professionalism maybe
above and beyond what our size
would suggest. Certainly that was

. critical with Dean & DeLuca that we
already had the packaging and the -
brand inplace” . -

That connection came through an

! Ovetland Park Chamber of Com-

merce luncheon when a fellow foo- '
die connected her with the manager -

of the Leawood Dean & DeLuca.
Iosh Hodapp, general manager of the

store, said he looks for products that -

are new, interesting and exclusive.

“It shouldn’t be ‘Oh, this is good
enough for my store” This is an
‘awesome product for all the Dean &

DeLuca stores,” he said. “I loved the
 packaging, loved the produ Rt

Quick bites

W Firehouse Subs plans to open two.
monearea}omtwns 4628-4630 J.C.

Nrchols Parkwaym m:d-October, B

-Menu items include eggs Norwe-
 gian, eggs Benedict and eggs Flo;en- g

 house-made English muffins. One ¢t i
' complimentary btunchtypednnk—‘

419 Westport Ro
rants Inc. plans to open a seafood -

there mtheB
center.

‘ IFazoIi’s; gl ck-semee Itahan

Aone of fwo c1t1es nationwide for

~ stores, butitisc

816-234-4692 o send. e-mam g
“jsmith@kcstar.com. i

and 7521 W 119th St. m Overland
Park cin November

[} Ther new ‘Westport Cafe& Bar i A N
now serving brunch from 10:30 am.
to 4 p.m. Saturdays and Sundays.

tine served on the restaurant’s

belhm, mimosa, bloody Mary, coffee
or soft drink — will be mcluded. s 0
other siaeaalty cocktalls also w1]1 be
availab) B

I Kansas Cnty—basedPB&] Restau-..

restaurant, ‘Newport Grill, in Wich-
ita in mid-November. It also has one
of its YaYa’s restaurant concepts -

E@’éy Fair shopping -

chain, has s ectedKanséany_as

n. The cbmpg}gy i
currently operat&s six area mstau— o

rants. It is not only remodeling those
the service
style so meals are dehvered tothe

_tables with plates, silverwareand
glasswme Theothercxtytargeted ;
rexpansxonmSt.Loum oAy oo

Toreach Joyoe sﬁ;l@,



